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Compassion Over Conviction
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COC

Compassion Over Conviction

Compassion Over Conviction

is a branding concept for a prison
reform non-profit. The logo is done
in a bold rounded font called Moon
2.0. The logomark is a handcuff
that takes the shape of a heart,
symbolizing the brand’s mission to
humanize and show compassion
for incarcerated people. | made the
logomark a similar shape and weight
as the typeface to keep everything
uniform.

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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BrOChure Compassion Over Conviction

The heart symbol is not only used in
the logo, it also serves as a branding
element throughout the collateral

g) C O C WWW.Coc.0rg

WHO OUR MISSION GET INVOLVED

material. The image on the cover is
framed in a heart as well as the QR
code on the back. Orange is used
to highlight important information
like headlines and to divide the
brochure into sections.
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Transforming Lives.
Building Futures.

ARE
WE?

Welcome to Compassion Over Conviction
Where our unwavering commitment to transforming
the landscape of the criminal justice system defines
our mission. With a profound belief in the power of
compassion, we embark on a journey to reshape
narratives, policies, and lives affected by incarceration.

Unlocking Humanity

At the core of our organization is the firm belief in
humanizing incarcerated individuals. By fostering

empathy and understanding, we aim to dismantle the
dehumanizing aspects of the criminal justice system and
promote a perspective that recognizes the shared humanity

of all individuals

Meet Our Founder

Hailing from the windy city.

of Chicago, Tanya Jones, a
passionate advocate for justice
reform, launched COC with a
deep commitment to addressing
systemic issues. Influenced by her
firsthand experiences and attuned

to the disparities in the criminal
Justice system, she recognized the
urgency to tackle racial inequities.

urney re relentless
pursuit of equality, shaping the foundation of our mission
to humanize and uplift those affected by incarceration.

Humanizing Incarcerated Individuals
Recognizing the inherent worth and potential
for positive change in every person, we

aim to challenge biases and foster a more
compassionate perspective on those within
the criminal justice system.

Advancing Rehabilitation
Prioritizing rehabilitation over punishment,
we advocate for programs that support
personal growth during incarceration and
comprehensive assistance for successful
reintegration into society.

Driving Systemic Change

Through strategic advocacy, research, and
collaboration, we work to reform policies that
perpetuate injustice, amplifying the voices of
the incarcerated and their families to create a
fair and compassionate criminal justice system.

In-Kind Donations

Contribute goods or services that align with
our organization's needs. In-kind donations
can range from office supplies to professional
services that help us operate more efficiently.

Monthly Giving

Join our community of monthly donors and
provide sustained support for our long-term
projects. Monthly contributions create a stable
foundation for driving lasting change.

Volunteer Opportunities

While not a direct financial donation, your time
and skills can be invaluable. Explore volunteer
opportunities within our organization,
contributing to our mission through hands-on
involvement.

Scan to
get involved!

WWW.coc.org
(872) 327-0656
7530 Hall Ave.
Chicago, IL 07430




Poster

For the poster | aimed to portray the
subjects positively, steering away
from the typical negative prison
imagery. Here the heart symbol is
used to frame the subjects and help
direct the viewer’s eye around the
piece. The testimonials help further
show the positive message of the
brand and how life can turn around

after prison.
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“When | got out of
prison in 2020, |
was able to go
back to school and
get my bachelor’s
degree.”

-Molly

“After being
incarcerated for
nearly o decade,
I’'m finally able to
enjoy simple things
like hugging my
daughter again.”

-Trent

Compassion Over Conviction

“A year out of prison
and I've found
a new purpose.
Community support
and employment
helped me see
what life could be
beyond bars.”

-Brianna

HELP US
CHANGE
THE NEXT
PERSON'’S
LIFE TODAY.

COC

Compassion Over Conviction

www.coc.org




Social Post

Compassion Over Conviction

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

The social post follows the same
branding as the brochure and
poster. The subjects are cut out
and the background is orange.

The headline is done in Filson Soft
Bold which is the secondary font for
the brand.

How the Youth is Leading
Change in the Criminal
Justice System
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Instagrom O Vv

@

Your story

e compassion_over_conviction

How the Youth is Leading
Change in the Criminal
Justice System

@ g,
LY
\

ol

_IILYOUTH
JUL FOR
U~ CHANGE

Qv

520 likes

compassion_over_conviction Read our new blog
post. Click the link in our bio.

View all 93 comments

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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[ J
BUS'“QSS Ca I‘d Compassion Over Conviction

The last piece of collateral is a
simple business card. Again, the
heart symbol is used as a branding
element on the front.
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Food Service Direct

| currently work as a junior graphic
designer for Food Service Direct
(FSD). FSD is an online marketplace
for chefs and operators. It was
created to provide anyone

with access to quality food and
supplies in bulk, including large
manufacturers and local distributors.

As the junior graphic designer, .

| manage a diverse portfolio of
projects, which includes tasks like '
designing monthly Google ads

and web banners, creating print
material such as direct mailers and
one-pagers, and updating company
presentation decks.

FOOD SERVICE
DIRECT.com
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Google Ads Food Service Direct

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

One of my main responsibilities is
designing Google ads to promote S

‘ FOOD SERVICE
our monthly deals. Each month we DlﬁECT.uw
have about five different deals we
promote and | have to make 8-11
ad sizes for each. Here are the ads
| created for Cinco de Mayo.

Through designing these Google BT FOR waE
ads, | also have experience in

copywriting. | have to come up with
creative and enticing headlines to
get users to click.

N e, "
LT o
‘ 4

DE MAVO ~.

CINCO

== FQR ==

CINCO
DE MAVO

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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Google Ads

Here is another example of ads

| created for Hellmann’s salad
dressing. Before myself, a non-
designer was creating these ads,

so oftentimes the ads were not
visually appealing and didn’t help
generate sales. When | took on the
responsibility it made a major impact
in sales.

On August 7th 2023, | helped
generate $76,352 from Google
ads. It was FSD’s highest revenue-
generating day of 2023. In October
of 2023, the company saw a 13%
increase in ad revenue from the
previous year.

Tiras Giles | Portfolio

Diveiinto Delicious
S@mer Salads!
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Food Service Direct
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Web Bannel‘s Food Service Direct

Another daily task of mine is
reating w nners. M im

creating web banne ,S O,Stt €3 Find All Your Chef

| have to create multiple sizes Apparel Essentials

for the banners to accommodate with Hey Chef®

diﬂserent screen Sizes. Classic blend of style and function

Find All Your Chef Apparel
Essentials with Hey Chef®

Here are some examples of banners - emw | RV [ S ; _ Al e | Gassc blend of syla el unction

| designed, including their smaller sHoP Now
variations. These examples show
the range of brands/products | work
with. Oftentimes the banners are

. g . 3 5 ," YOUR YOURq
created for a specific food product Custom Printed woun, | [f'og0 | L Tea Ifog0
, Drinkware from BGD N | ] ere ] ‘
but in some cases, | have to make Promo | el R
banners for non-food items such Start the season off with custom / l f‘
food . q if decorated, logo'd, pourline for | "°""1 ol S ——
as food equipment and uniforms. kel w L0971 | \ ustom Prited Drinkviare
=== \ AN ol - = : Start the season off with custom decorated,
m —3 N~ = 7 = | . . logo'd, pour line for wine glassware.
. ‘_'_._.- - - SHOP NOW

Enjoy anywhere
& everywhere!
Fuel your day with StarKist®

Tuna, Chicken, and Salmon
Creations® Pouches. Get 15% OFF Eni
njoy anywhere & everywhere!
Fuel your day with StarKist® Tuna,
Chicken, and Salmon Creations®
Pouches, Get 15% OFF.

SHOP NOW

. ° . . . . ° . . ° . . . . . . . . . ° . . ° . ° . . . . . . . ° . . ° . . . . ° . . . . ° . . ° ° . . . . . . ° . . . . ° . . . . ° . . ° . ] . . . . . . o o
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Web Banners

Here is a mockup of the banners
on the FSD website. | also have
copywriting experience through
working on these banners, crafting
original headlines and text for
brands lacking provided content.
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Reduced Shipping for 2+ ltems! Free Shipping over $750

FOOD SERVICE Shop by Department ~
DIRECT.con

Shop now. Pay later. Always Iinterest-free. afterpay®

Manufacturers & Brands ~  Dir

Trock Order = Signin [ Create Account | Portners

Let's find what you're looking for

All Departments v n

Foods Fgh Beverages Disposables

Find All Your Chef
Apparel Essentials
with Hey Chef®

Classic blend of style and function

Find All Your Chef Apparel
Essentials with Hey Chef®
Classic blend of style and function

SHOP NOW

¥

Jonitoriol Supplies & Kitchen Smallwore @

Custom Printed Drinkware
from BGD Promo

Start the season off with custom decorated,
loge'd, pour line fer wine glassware

SHOP NOW

Dinnerware | . Kitchen Equipment Healt

>

- L Sadane |
o TEAR.EAT.GO. ¢

Enjoy anywhere & everywhere!

Fuel your day with StarKist® Tuna,
Chicken, and Salmon Creations®
Pouches. Get 15% OFF.

SHOP NOW

Food Service Direct



WEb Bannel‘s Food Service Direct

The following set of banners were
made for a Black Friday and Cyber
Monday sale. The set includes

banners for the website homepage, ‘ Y B E R
an email hero image, and graphics
for social posts. M O N DAY

CYBER MONDAY = CYBER MONDAY
24 HOURS OF DEALS 24 HOURS OF DEALS

I ¢ 1
non-foods food items / non-foods food items

5 %
F
+ fre ng

9% 12%

+ free shipping

24 HOURS OF DEALS

Limited Time Offer. Nov 27

MONDAY OFF
food items

non-fcods

CYBER
MONDAY

OFF

+ free shipping

Limited Time Offer. Nov 27
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Social Media Templates

FSD wanted to establish brand
consistency across all of the
company’s socials (LinkedIn,
Instagram, Facebook, etc).

| was tasked with creating branded
templates, some of which had to

be simple enough so non-designers
could quickly edit them if needed.

After researching the most
reoccurring posts we had on our
socials, | designed five custom
templates. There is one for food
holidays, employee highlights,
testimonials, deals, and recipes.

. ° . . . . ° . . ° . . . . . . . . . ° . . ° . ° . .
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OREVIEWSio

So happy to find this company! All of
the customer service women are greot!
Couldn't find my everyday cereal when
| moved from North to South, they have

it and | order it regularly.

-Judy Crabbe

HOW TO MAKE

Italian %
Veggie 2 4

Frittata 33

Leann Carson
PHOTOGRAPHER

10% OFF

+ FREE SHIPPING

Crave worthy
plant-based
protein from
MorningStar
Farms

ST

In medium

bowl whisk

Food Service Direct

. ° . . . . ° . . ° . ] . . . . . . o o

foodservicedirect

E FOOD SERVICE 1,225 8K 706
e Posts  Followers Following

FoodServiceDirect.com
foodservicedirect.com

Message

Italian
Veggie ]
Frittata

14



Direct Mailer

The FSD warehouse is located

in Quincy, IL. This is a direct mailer

| designed to target local restaurants
in that area as well as promote

our order online, pick up in person
service.
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—

ORDER ONLINE.
PICK UP LOCALLY.

Discover thousands of food service items in bulk

at FoodServiceDirect.com. From dry and frozen

food to meats, beverages, disposables, and more.
Enjoy added convenience with local warehouse pickup!

© o e

Endless Variety On-Demand Convenience

with No Minimums Sourcing Around the Clock

No minimums, endless can't fing a product? Shop when it's convenient
culinary choices. We'll source it for you! for your business.

~——

>‘ FOOD SeRVICE F a‘i"‘o
e .
@ < <YEARS>
Shop Our Top Brands! P
@ ouSptings, : ~—>
= | e B
""" B 8

o
100/F°F ORDER ONLINE
G PICK UP IN PERSON

& 00D seRVICE SCAN TO SHOP 250K+ PRODUCTS & 6K+ BRANDS __, [M]F)
DIRECT.conv i

Pick Up Your Order at:
1400 N 30th St.
Quincy, IL 62301
(855)705-0755

Food Service Direct
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Thank YOU Cal‘d o Food Service Direct

This project was a thank-you insert

| designed for the FSD Canada
launch. Copy was provided but

| had creative control over the
design. | used a subtle pattern in the
background to make the card more
interesting, along with a curved
frame for the photo.
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One-Pager

Here is another example of the
print material | work on. This is a
one-pager | designed for the FSD

Canada launch.
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Food Service Direct

E'"d[ess Variety
With No Minimums

No my,
cutmimums, endless
Nary choices.

O, >
© oormrasouroms
"t find a product?

Wey Source jt for you!

Conveni,
ernce Around
@ the Clocs
A

Sho, :
o P When fr's convenient
Your pusiness,

Your g,
= St orge,
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Master Tattoo Institute

Master Tattoo Institute (MTI) is a
tattoo school located in South
Florida. My task was to redesign
the logo and website. Alex Zarfarti,
the founder of the school, whom

| had direct contact with, was

very adamant about creating

a professional-looking site.

He wanted the site and logo to
feel similar to other art institutions.

VIASTER
INATTOO
ANSTITUTE

My goal was to make the logo in

a minimalist style similar to those

of NYU and SAIC. The client also
wanted the logo to be flexible
enough to work both on the website
and with merchandise like t-shirts.
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Website

Master Tattoo Institute

The client provided me with a web
developer so | was only responsible
for the branding and layout of the
site. Looking at the current MTI site,
| would say that my design was used
as a base to build upon. It doesn’t
follow my design exactly but some
of the strongest pages and ideas |
had were used. The main color used
for the site is navy blue, while the
light blue serves as an accent color.
This mockup shows the homepage.

Y|ASTER
L ATTOO
(INSTITUTE

Home About Classes

Welcome To
MASTER TATTOO INSTITUTE

We are the only tattoo school licensed by the
Deparment of Education & certified to certify students.

R Hotline: 888-227-9442

Student Services

Contact

My Account

Email: inffo@mastertattooinstitute.com
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Homepage

This mockup shows the full
homepage. Throughout this project,
| provided the developer with
mockups similar to this one along
with descriptions detailing my

ideas for the different functions on
the site. This is why you can see a
cursor on the mockup as if a person
was scrolling on actual the website.

One of the strongest ideas | had
for this redesign that actually can
be seen on the current site was
the alumni section. In this section,
you can see a hand that looks

like it’s tattooing portraits of the
alumni. As the user scrolls through
the testimonials, the portraits will
appear. | thought this was a creative
way to bring some tattoo elements
to the site.
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O
[QasTer
bl ATTO0
[INsTITUTE
Home

Welcome To
MASTER TATTOO INSTITUTE

Classes Start Every 6 Weeks

Nt o b e | August 2nd, 2021

MTl is offering online
class options as well as
on-campus learning

Learn More >
A

2

Our Classes

Contact

Tattoo  Continuing Education  Body Piercing Comestic Tattoo  Bundle Package Speciality

Advanced
Japanese

Advanced
Realism Color

Master Tattoo Institute

SEE OUR STUDENTS IN ACTION ‘

o«

Our Alumni

We don't like to brag, we let our students do that for us.
Check out what our students have to say about Master Tattoo Institute.

Ryan Parker

Why Master Tattoo Institute?

=

SCHOLARSHIPS TATTOO LICENSE PAYMENT PLANS JOB PLACEMENT
AVAILABLE AVAILABLE

[UJASTER
LIATTOO
[INSTITUTE
74 fiami
Be



About & Class Pa

This is @ mockup of the about

page and one of the class pages.
The class page has quick links on
the right so users can get to other
class pages. You can explore the
full site at mastertattooinstitute.com.
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[[AsTER
jjatT00
[insTiTUTE

Home Classes

OUR MISSION

We want to breathe fresh life into the art and
bring new creative energy to the community.
More than just a place to learn how to tattoo,
we want to create a fellowship among the
next generation of tattoo artists. Areas of
education include management, operations,
systems, and, shop best practices.

The tattoo community has an unspoken
brotherhood. The master tattoo institute
offers those entering this profession a

sense of solidarity, mutual respect and
appreciation. Our goal is to see our industry
evolve into a welcoming, professional, and
peaceful community where artists are free to
express themselves and everyone can thrive.

Student Services Contact My Account

Master Tattoo Institute
Is The Best Tattoo School
Located In South Florida.

More than just a place to learn the basic information of tattooing, we intend to create a fellowship among the next generation of

The i unspoken

a y of solidarity, , and

be fully self-expressed, and everyone can thrive.

artists are free to

OUR HISTORY

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum,

Sed ut perspiciatis unde omnis iste natus error sit
voluptatem accusantium doloremaue laudantium,
totam rem aperiam, eaque ipsa quae abillo

dicta sunt explicabo. Nemo enim ipsam voluptatem
quia voluptas sit aspernatur aut odit aut fugit, sed
quia conseguuntur magni dolores eos qui

i nesciunt. Neque
est, qui dolorem ipsum quia dolor sit amet,
consectetur, adipisci velit, sed quia non numauam

eius modi tempora incidunt ut
rati m it lab

. Ut enim ad . quis nostrum

utaliquid ex sea eum iure

aquiin esse quam niil

velillum qui dolorem eum fugiat quo voluptas nulla

WHAT ARE YOU WAITING FOR?

Enroll And Learn How To Tattoo Today!

Apply to MTI >

[aster
7100
Hnsmirore

Home  About  Classes Student Services

& s05students

Overview  TermDates  ricing

TATTOO (FUNDAMENTAL)

practica aining together.

Tattoo (Fundamental) Calendar

Sanuary 4,201 Janvary 29,20
Fabruary 15,2021 March 12,2021

March 29,202 gl 23,200

Tattoo (Fundamental) Pricing
PAYMENT PLANS AVAILABLE

onune

100% online
closses oncampus 2weeks of
waining

$2000 waining

$3000

$3000

on-campus

contact My Account

4

TTOO (FUNDAMENTAL)
==

ot

Advanced Tattoo

Advanced Realism
Black & Gray

Master Tattoo Institute


http://mastertattooinstitute.com

“Mr. Chappy” is a branding and
package design concept for a
men’s lip balm. The name came
from an idea | had for the slogan,
“Saves your dry lips!” From there

| decided to lean fully into the
superhero/comic book theme and
created a mascot for the brand.

In the packaging, | use a primary
color scheme, illustrations, and
halftones to help portray the comic
book style.

| haven’t come across many men’s
grooming products with exciting
packaging, if so, they’re usually
overly masculine. With Mr. Chappy,
| aimed to create something that
didn’t feel machismo but still
appealed to men. The packaging
and labels are fun and playful,
different from the average lip balm
brand.
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Hanging Tab Box Mr. Chappy

ORIGINAL

NET WT 0.15 OZ H{#&B

MEDICATED s

For Severely Chapped Lips

NET WT 0.15 07 GIEED

|
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Hanging Ta

b Box

~_

046">

911

1

<

Original

Ingredients: arachidy! propionate, camphor, carnauba wax, cetyl
a.llcoho!, fragrance, isopropy! lanolate, isopropyl myristate, Iénolin
light mlneral oil, methylparaben, octyldodecanol, oleyl alcohol, ,
paraffin, pheny! trimethicone, propylparaben, red 6 lake, titanium
dioxide, white wax

Medicated

Ingredients: arachidy! propionate, carnauba wax, cetyl alcohol,
cocoa butter, fragrance, isopropy! lanolate, isopropyl myristate,
lanolin, light mineral oil, octyldodecanol, oley! alcohol, paraffin,

phenyl trimethicone, white wax

Mint

Ingredients: petrolatum, paraffin,
arachidyl propionate, phenyl trimet
Janolate, mentha viridis (spearmint)
(carnauba) wax, isopropyl myristate, lano
propylparaben, cetyl alcohol

mineral oil, octyldodecanoal,
hicone, beeswax, isopropy!
leaf oil, copernicia cerifera
lin, methylparaben,

Made in USA, Dist by: Super Men'’s Care Inc. Madison NJ 07940

Mr. Cha

PRY



Hanging Tab Box Mr. Chappy
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Lip Balm Mr. Chappy

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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The Underdogs

The Underdogs is a streetwear
clothing brand. It started in college
as an idea | had and later turned
into a collaborative project between
my friend Francisco and me.

As the creator of the brand, | come
up with themes for each collection
and handle design decisions

such as picking color palettes and
figuring out how the clothes will be
presented in the lookbook.

I’'m also very hands-on with the
design process of the clothes.
The brand provides a great outlet
to work on more personal projects
outside of my job and practice

my illustration skills. Since starting
the brand, we have made four
collections.
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summer 2020 CO"eCtiOI‘I The Underdogs

. . ° . . ° . . . . ° . . . . ° . ° ° ° . . . . . ° ° . . . . ° . . . . ° . . ° . ] . . . . . . .

Our Summer 2020 Collection : w -
is by far my favorite collection b 1 Ak
we’ve ever done. It features a s € S p.&

RN

vibrant, summer color palette. 4D - Y\ e,

It includes four t-shirts, a sticker, and
a keychain. This collection doesn’t
have a single overarching theme
but instead takes inspiration from
many different references. These
references include song lyrics,
produce labels, and album art.
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summer 2020 COIIeCtion The Underdogs

The “Friends” tee is based on the

song “Hold On To Your Friends” by ( ‘ ; UNDS|DESIGN[COY

Morrissey. o o T
& ) &

The “Mover” tee and keychain are

based on one of our slogans “move

from idea to execution” and play

on the word “move.” It features an

illustration of a moving company

worker.

The “World Domination” tee is
made up of hand-drawn typography
| created that takes the shape of

a globe. The letters make up the
contour of the world’s continents.

The “Kalf” tee and sticker were
made after seeing a vintage
produce label at an antique shop.
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summer 2020 LOOkbOOk The Underdogs

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

The lookbook was shot on a Canon
Z115 film camera. The soft lighting
and white background help bring
more attention to the vibrant color
of the t-shirts.

“Kalf” Tee
available in pink, brown, and tiffany

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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summer 2020 LOOkbOOk The Underdog

. . ° . . . . ° . . ° . . . . . . . . . ° . . ° . ° . . . . . . . ° . . ° . . . . ° . . . . ° . . ° ° . . . . . . ° . . . . ° . . . . ° . . ° . ] . . . . . . o o

“Mover” Tee
available in yellow, brown, and tiffany

. . ° . . . . ° . . ° . . . . . . . . . ° . . ° . ° . . . . . . . ° . . ° . . . . ° . . . . ° . . ° ° . . . . . . ° . . . . ° . . . . ° . . ° . ] . . . . . . o o
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FLO - The Lead

This is another collaborative project
between my friend Francisco and
|. FLO is an R&B girl group based
out of London. After going to their
first North American headline tour
in 2023, we got inspired to design
a branding concept for their EP,
“The Lead.” The group borrows
heavily from Y2K aesthetics, so we
wanted to stay as true to that era
as possible. This project includes
a logo, CD, t-shirt, and VIP lanyard
pass.

Considering the anatomy of the
letters in FLO, we decided to make
a logo with a lockup that was more
square rather than horizontal.

This made the logo flexible enough
to be used in the various collateral.
It can work in small spaces like the
CD and larger spaces like the t-shirt.
We also added a chrome effect on
the logo, which was very popular
with album art during the Y2K era.
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ooooooooooooooooooooo

We spent a great deal of time
experimenting with different color
palettes for the CD. We eventually
decided on using pure white as our
main color and blue/cool grey as an
accent color. We wanted to choose
colors that would complement the
orange and brown hues of the girl’s
skin tones. The original photography
used for the CD was much warmer,
so we had to edit the clothes to
exaggerate the whiteness.

The main font used for this branding
project is Pirulen. We aimed to
select a font that closely resembled
the logo. The body text is done in
Source Sans.

All photos used for the CD are
by Lauren Maccabee for NME
Magazine.

See my website to view a video of
the actual CD.
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CD FLO - The Lead

On the inside of the CD, you can
see the logo in its full lockup
with the group name and EP title.
The disc is done in the cool grey
accent color. One thing that we "
were adamant about with this |
project was making sure everything
looked as real as possible. So we
decided to add small details like the |
bar code, copyright info, and the }
record label’s logo. [

|- ___ —_— i ISLAND

COMPACT

DIGITAL AUDIO

CARDBOARD BOX IMMATURE
NOT MY JOB SUMMERTIME
FEATURE ME ANOTHER CUY
LOSING YOU
EXEC PRODUCED BY:
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CD

We even went as far as making a
booklet for the CD. Each of the girls
get their own spread in the booklet,
with their portrait on one side and
the song credits on the other.
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Tour T-Shirt FLO - The Lead

For the t-shirt, we designed a

very large front and back print,
staying true to the Y2K aesthetic.
Though this is a mockup, the t-shirt
needed to feel as if it was actually
printed so the graphic is done with
halftones. The t-shirt also has small
details like the group’s signatures
and a custom tag.

NORTH AMERICAN TOUR

Photo used on the t-shirt courtesy
of Apple Music.

Tiras Giles | Portfolio 36



VIP Lanyard Pass FLO - The Lead

One thing we aimed to accomplish
with this project was to not just
design a branding concept, but
make pieces that were practical
and could actually be used.
Keeping that in mind, we decided
to make a lanyard. With everything
being digital now, print design is
somewhat obsolete. We thought

a physical ticket could be a cool
nod to the time period we were
trying to capture.

VIP PASS

Tiras Giles | Portfolio 37



